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PERFORMANCE MARKETING | Al AUTOMATION

Clarity. Efficiency. Results.

Muhammad Moummer Nawaz
Performance Marketing & Al Automation Portfolio

Meta Ads | Google Ads | Reporting Dashboards | Al Workflows

Professional Summary

Performance marketing professional with experience in Meta Ads and Google Ads, including lead
generation, conversion campaigns, audience targeting, performance analysis, and client reporting.
Campaign decisions informed by leads, purchases, cost per result, CPC, CTR, and conversion
volume. Al workflows integrate conversational requests with availability checks, appointment
booking, and structured data capture.

Meta Ads Google Ads Reporting Al Automation
Lead generation, Lead generation, Dashboards, Appointment booking
creative testing, conversion monitoring, performance analysis, and operational
conversion tracking cost efficiency client communication workflow automation

Paid media performance, clear reporting,
and practical automation for measurable outcomes.

LINKEDIN linkedin.com/in/muhammad-moummer-nawaz



Portfolio Overview

What this portfolio demonstrates

® Hands-on experience across Meta Ads and Google Ads, including lead generation, conversion
campaigns, audience targeting, and performance monitoring.

® Ability to read campaign data and optimize around business outcomes such as leads, purchases,
cost per result, CPC, CTR, and conversion volume.

® Experience presenting campaign results through visual dashboards that make performance easier
for clients and stakeholders to understand.

® Al automation integrating webhooks, conversational agents, memory, availability
checks, calendar booking, and spreadsheet logging.

Professional positioning

Selected project work and campaign evidence

Clarity. Efficiency.
Business
outcomes.

Campaign execution,
performance analysis, and
workflow automation.

I focus on turning paid traffic and automation into measurable business outcomes. The work shown here combines campaign setup,
performance analysis, reporting, and practical workflow automation - with an emphasis on clarity, efficiency, and client-facing results.

OVERVIEW
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PAID MEDIA

Meta Ads - Lead Generation

Q, Search and filter

2 selected x

I3 campaigns

(W Duplicate - # Edit -
Off/ On Campaign
v . Sell Your Home REI Lead AD - Copy/
v . JUNE-0ZZ-Ad-MAQ
Y MAY REI 1-14
® We Buy Houses - Message Replies
- Post: ™

B8 Ad sets for 2 Campaigns

Delivery 1

@ Active

® Active

Off

Off

Off

Bid strategy

Using ad set bid...

Using ad set bid...

Using ad set bid..

Highest volume

Highest volume

Budget

Using ad set bu...

Using ad set bu..

Using ad set bu..
$35.00

Lifetime

$10.00

Last 14 days: May 30, 2022 - Jun 12, 2022
Note: Does not include today's data

Ads for 2 Campaigns

Il Columns = "= Breakdown w Reports w
Attribution
setting © Results Reach
7-day click or ... , 21
On-Facebook Leads
7-day click or ... -

On-Facebook Leads

7-day click or ... -

7-day click or ... =

Messaging Conversa

7-day click or ... -

Lead-generation campaign example showing active campaigns and recorded on-Facebook leads.

What this demonstrates

® Campaign structuring and lead-generation execution inside Meta Ads Manager.

® Audience targeting and geographic setup for local or service-area campaigns.

® Tracking of results at campaign level to support practical optimization decisions.

PAID MEDIA

Campaign performance examples

NOVEMBER 2023

Real Time Leads Stats

Q searchanais VA 2023 1Mo 2023
B3 Campaigns EEPD o sdses £ ads T
Bowiss = SR v Moww " @ NI CobmosPefomance v P Bwsdown v [ fapots v & Gt v
oton | cmpen ot N PEEEEa e P e
o] @ | nrimnria oinant e e
@ SPIAIMORTLedAdEVMO Usiogadsethid  Usingad setbu  T-doy cckon
@ M MAY 23 MORT Lesd Ad BY MO - Copy Usingadserbid. Usingadsetba.  7dayclekor
@ e AP o Usingadsetid Usingadsetbu.  Tdayclckor
@ MORTF23 Moy Chat oad Ad Y 1 Usingadsetbid  Usingadsetbu.  7day clickor

Results from 5 campaigns @ 7-day click or - -

Audience setup and targeting workflow used to define location and
estimated reach.
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M eta Ad s - C reative & Co nve rs i o n ca m pa i g n s Creative execution and purchase performance

77292

homesuvers 2026

5 A«kx#  Completed 1000+ Projects Since 2019

. Edmonton Estates

& EXCLUSIVE OFF-MARKET MULTIFAMILY
INVESTMENT OPPORTUNITY &

é HIGH ROl MULTIFAMILY.
INVESTMENT IN EDMONTON

¢4 HIGH ROI MULTIFAMILY P
5 s |NvEs1MEY|NEBMoNfé§$ o g/\ 2

o Conversion campaign example showing 219 purchases at a displayed cost per purchase
and vest o Edmontons Qe v of $3'54.

& EXCLUSIVE OFF-MARKET MULTIFAMILY
INVESTMENT OPPORTUNITY &

Placement preview across Instagram Feed, Stories, Facebook placements, Reels,
Marketplace, and related formats.

Real-estate Meta ad creative portfolio example designed around a
direct investment offer and clear call to action.

Execution focus Ad creative aligned with campaign objective and offer « Placement awareness across Meta inventory ¢ Performance-oriented setup with
purchase and cost-per-purchase visibility

PAID MEDIA 05



PAID MEDIA

Meta Ads - Scale & ReSUItS Campaign portfolio and delivery evidence

[oamesins 1667108 v Updated justrow G

Q_ searchond e

| @ resourco conve B3 campagns 2 adses e
i [ R - wisapren [5) (TR EEEETEE D R O B Bl pa—————
e Costpar
rame - ou i e Hey - Resch - impross Amount -
Q. search and fiter Yesterday: Mar 11,2021 | £S) ey L ke e e e | e
P e atta 150 off Lowest cos a0 | 2 s s a7z sie3 sssm00 reoeczony
o ot - .
Resource Cantar 3 Campaigns 58 Ad Sets 0 Ads o ahtoson ot Lowestcos ssor0oo0 | 2 128915 21 sanon soat $500000 7wz
o m o Lowest cos ss00 | 7. 1053048 1053848 16824 457 $500000  10Mrzezt
Campaign Name Delivery Bid Strategy Budget Reach Impressions - © Results Cost per Result o] et et 16th 300 oif Lowestcosi] sss200 |2 1085439 108543 62 5507 sss000 120z
@ //B-TestCreatives March 2021.US Broad .. ® Active Usingad setbi..  Using ad setbu... 22,809 0719 4 $118.39 | ®o AL ED o Lonsstcet Kbt e 1ogen J0e2 500 b1202 N SS0000H (LS
| v
Purchases Per Purchase ot toone 1500 o Lowestcos sso0000 | 2 1045503 Tosss asmsts 478 $500000  tsamam
@ Levdoen/ Gated content / Asia8 v1 (AL) o Active Costcap $100.00 3142 4123 17 $1.97 -
Day OnFacebookLeads | Per OnFacebook Le. o o5t o Lowestcos ss00000 | 2 103735 1033735 766264 s sases7  teremn
@ Levdoen/ ated content / Latin7 v1 (AL) o Active Costcap $100.00 13410 16154 2 $1.89 P s o Lowestcos ss0o0 |2 1030399 1030399 preve sass sso000 | 15wz
Daily OnFacebook Leads | Per OnFacebook Le. | :
5 oer 1510150 ot Lowest cos sas0000 | 2 1028095 1028095 250099 292 sa0000 120wty
@ Levdgen/ Gated content /Europe 251 (A) @ Active Costcap $100.00 1,603 1936 5 $271 |L) |- s e .
Daily OnFacebook Leads Per OnFacebook Le P ' o Lowest cos sn0000 | 2 roz07 o207 sz s487 ssooco stz
@ Leadgen ated content / Usv1 (AL) o Active Costcap $100.00 56 64 2 s0.42 | o .
iy PTG & (U, .. e > uy 1580 o Lowestcos| sss000 | 2 1on1220 1021220 s 5509 ssive1 i
@ /U-Awareness Broad Reach 7days o Active Lowest cost $60.00 24,008 28427 630 $0.02 10| em) 310 June 300, o Lowestcos sso000 | 2 orress o665 aasezse ssn ss00000  Banza0
Daly Estimated AdRecall . Per Estimated Ad Re -~ .
- | eml anember o Lowestcos ssa0000 | 2 o65367 s6s367 as74006 5509 sastacs 100wz
@ CAAwareness.Broad Reach 7days o Active Lowest cost $60.00 36927 44932 3730 $0.02 | e . -
@ Daily Estimated AdRecall.  Per Estimated Ad Re 10| &l 2 o Lowestcos sn10000 | 7. o805 954058 asr2429 s sso000 sk
@ UfcAwareness Broad Reach.7days © Active Lowest cost $60.00 37,784 4439 439 5001 il i B T ]| TS S w2206 s ssomoo vz
) e e ‘ : . ;
Q @ SEOKNONLCZ IR PTL M Avaeness_. o Acte Lowsst Gost $11000 63575 prop 13800 e IIrE v o Lowestcos sso0000 | 7. onzoe on29s 4169260 53 ssom000  tswerzey
Daily Estimated AdRecall.. | Per Estimated Ad R, Silianl ot Lowest cos ss10000 |2 aergr w7827 asuzn 5576 sson000  sumzn
® > Results from 340 campaigns © 599,576 924,145 - - | o - .
People Total K o Lowestcos ssi0000 |2 as0a77 ssear? a7as0 @ ssonoco  sumzon
@ -
® o isth off Lowestcos ss3000 | 2 es0247 a0 so0m2 s0004 sas3523  Tseraons
o + Complted Lowest cos ssooon | 7. P a2 asessy7 ss91 ssomoo0 ez

> Results fom 11 campaions © . - 20405 223659407 7

Historical Meta campaign portfolio view with large-scale reach, impressions, spend, and multiple

Campaign-level setup showing multiple active campaigns, budgets, results, reach, and cost per result. campaigns

Why this matters to a client

® Management of multiple campaigns, budgets, and advertising objectives.
® Performance monitoring across spend, reach, impressions, and cost per result.

® Campaign optimization informed by advertising platform data.
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PAID MEDIA

Google Ads - Lead Generation

iew (2 filters)

View Campaigns (1) i
@ Allcampaigns Select a campaign Change view
Filters Campaign status: Enabled, Paused | Ad group status: Enabled, Paused | Add filter ®

Save
Overview o Overview

custom | 9-25Jul2023 ~ | <

Show last 30 days

Recommendation: s

Download Feedback

 Insights and reports

Campaigns @

Clicks v Submit lead forms v Avg. CPC Cost v

229 102.00 $115 $117.3

Ad groups

» Ads and assets

» Keywords
Audiences
» Settings

Change history

+ Show more

9.Ju12023

25Ju12023

Get the Google

Ads mobie app ©Q Recommendation Q optimisation score

Google Ads example showing 229 clicks, 102 lead-form submissions, $1.15 average CPC, and $117.30
cost in the selected date range.

Campaign management strengths

Search and conversion campaign examples

Filters

Overview [~

Recommendation: =

» Insights and reports:
Campaigns @
Ad groups

» Ads and assets

» Keywords
Audiences

» Settings

Ghange history

+ show more

Overview

Change view

Campaign status: Enabled, Paused | Ad group status: Enabled, Paused | Add filter B

save

Show last 30 days

Custom | 10-15Ju12023 v | <

:

Download Feedback

Clicks + Conversions ~ Avg. CPC

46 41.00 $1.59

10 Jul 2023

15 Jul 2023

Short-date-range conversion example showing 46 clicks, 41 conversions, $1.59 average CPC, and

$73.23 cost.

© Conversion-focused campaign monitoring with attention to cost, clicks, and lead volume.

© Ability to compare short-term and broader-date-range performance to understand efficiency.

© Practical reporting that translates platform metrics into client-facing performance evidence.

PAID MEDIA
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PAID MEDIA

Google Ads - Real Estate & Performance

Google Ads Success for Real Estate Business

EFFICIENT GOOGLE ADS PERFORMANCE

A.\ Google Ads

How I approach Google Ads work

® Build around the business goal first - leads, calls, purchases, or qualified enquiries.
® Use conversion data and cost efficiency to guide ongoing decisions rather than optimizing for clicks alone.

® Present performance in a way clients can quickly understand and connect to business impact.

PAID MEDIA

Campaign examples across lead generation and
search
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REPORTING

Reporting Dashboards - Lead & Cost Visibility

Facebook Ads leads breakdown dashboard 2025-07-16 - 2025-08-15 (5 W Filter i X cLose

© Facebook Ads (Meta Ads)
<* Allnsights

Amount spent CPM CcPC Leads value CPL Avg lead value

$566.68 $0.15 $0.01 $3,120.18 $0.64 $3.53

A 212% A 49.3% A~ 35.7% A 213.4% v -3.4% v -3%
Spring Sale Campaign Dashboard

Performance Funnel = Amount spent & Leads value dynamics = —
5 312022 > Feb102022
. = Amguntspent | ~—Leadsvalua Ad Clicks i Adimpressions(M.. i = AdReach : | Adspend
Impressions..3.7M $300.00

2.28%

s20000 506 2,579 12,886 $8.10

412 +2.8% 9 +4.29
' Link_clicks.... 85K s i ] *370% ' 4.2%
vsprevious 7 days vsJan 31,2022
100.
0.02% D000
v CostPer Click ((PC)  CostPer Thousand ... ~ : H

: . i CostPeriniine Link Click i | CostPer Unique Click
—_— T N
Leads............ 885 $0.00

T T T T
21Jul 28Jul 4 Aug MAug

$1.01 $3.14 *0.52 0.20

$0.04 £$0.04 1$0.24 v37%
Impressions & CPM = Clicks & CPC = Leads & CPL =
— Impressions — CPM — Clicks — CPC —Leads —CPL
450K $0.38 18K $0.02 60 $1.00
300K $0.24 12K $0.01 40 $0.76
150K $0.12 8K $0.01 20 $0.50

Reporting value

® Consolidates the metrics clients care about into a clear visual view.
® Makes trends, cost movement, and campaign efficiency easier to explain during reporting calls.
® Supports faster decision-making by reducing the need to interpret raw ad-platform tables.

REPORTING 09



REPORTING

Reporting Dashboards - Engagement &

Audience

Facebook Engagement Dashboard (Ads & Page)

5 Maxemuen date ange

Ad Clicks.

Post Reach

. ..||‘|||hl|||.

Click-Through Rate (CTR)

2.30*

Page Reach

18,701

*130%

New Follows.

Post Likes.

Client communication advantage

Page Likes

24,421

Facebook

F  Facebook Audience (Likes)

723

™

f Engagement Type

O

® Combines growth, reach, engagement, and audience information into one reporting layer.
© Helps separate vanity metrics from useful indicators such as audience growth, engagement mix, and paid versus organic activity.

o Suitable for recurring monthly reporting and stakeholder updates.

REPORTING

Organic and paid social visibility

F Followers F  Facebook Likes by Country f  Facebook Likes by Age

2,000
[E3 Hong Kong 1,596

199
B SaintKitts A... 1,586

1,000
— Latvia 1,551

500

= Costa Rica 1,540 0

18.. 25.. 85. d5.. 55.. 65+
F  Facebook Audience Engagement F  Facebook Video Views

® Shares 1,346
® Paid 4@
® Comments 1,249 ’ ® Organic 40

@ Likes 1,210
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REPORTING

Re po rti n g & ca m pa ig n EVi d e n ce Additional reporting and campaign screenshots

Facebook Ads

Create new audience Use saved audience «

Audience sie
Facebook Ads Your BOSncE
sewchon m tarty
/ oroad
F  Ad Website Conversions F AdClicks 5,233 . g
225 Fotental react 1 100,000 peccie O
459 Locations 0 Paophe lving in of recently in this location »

20
15 .
150 o Estimated daily results
/_\/_/—/\—/_V\/\ 125 @ Dublin Bivd, Dublin, Calitormia, United States. = 30im w i
6o 13.un 200 270 40 Reacn O

9§ include = T Browse 4K-TK
f Ads Amount Spent f Cost Per Conversi... f Cost Per Click F Top Campaigns (Clicks)

Canised

$1,330.00  $1,330.00 $41.60 Lo = N T

—— o -
Acme Auto Body 219 ;.,....:.m ¢ _—— N =
— s i, s
. I{.w-«
f AdClicks ¥ AdImpressions f AdsCTR Acme Law 214 - -..]
—— s
Servipsie =
2,450 267 K 8.30% - i T o A
e

Vere e estmates NeipisT

ASd BCabont i bulk

Summary

Campaign management covering setup, audience targeting, conversion tracking, performance analysis, and client reporting.
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AI Automation - AppOintment BOOking Appointment-booking Al agent workflow

Workflow architecture

o
Webhook receives the incoming request.

z (& P @) centalagent Al agent interprets the user request and
b SRS manages the conversation.
webhook_trigger el respond_to_webhook

Memory preserves short-term context for a
smoother interaction.

Calendar tool checks availability before
booking.

\ 4 %
B

Gemini-2.5-flash simple-memory get_availability  create_appointment log_patient_details Appointment tool creates the event
e S ST appendo automatically.

Patient or lead details are logged to a
spreadsheet for follow-up.

@ ) *r & Execute workflow

Search Undo Clear

. An Al appointment-booking workflow that connects conversational requests with calendar availability, event creation, and structured lead
Project outcomes or patient data capture.

AUTOMATION 12



Built for measurable outcomes.

Paid media performance, clear reporting, and practical Al automation - combined into a portfolio focused on
business results and client confidence.

CORE CAPABILITIES

Google Ads Lead generation, conversion monitoring,

Meta Ads Campaign setup, lead generation, creative
and cost-efficiency analysis

testing, and conversion tracking

AT Automation Appointment booking and operational

Reporting Performance dashboards and client-
efficiency workflows

facing reporting



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Meta Ads | Website customisation

Campaign performance across two selected reporting periods.

Performance overview

Website customise products @

6,937 $2.30
Per website product customised

$10.00

$8.00

$6.00

$4.00

$200

$0.

.00,
10 Nov 2022 18 Aug 2023

[ Perwebsite product customised

© setup it ions AP

Setting up Conversions AP for the events that you's you

Per website product customised

26May 2024

(7 Historical edits

4Mar 2025

8 Maximum: 10 Nov 2022 - 10 Dec 2025 v

Activity history: All w || = Customise

Amount spent @

$15,946.81

@G @
10 Dec 2025

| setuptevents

7 Monitor pe

with Ad: P

desk. Scan the QR code to install the app.

CAMPAIGN VIEW A

6,937

$2.30 per result in view A

META ADS

yourads, respond to ti

geting. Learn more

x

of spendeven from your

10,590

Performance overview Day v Activity history: All v T Customise 1
Websita customise products O Perwebsite product customised Amount spent @

10,590 $1.69 $17,919.18

Per website product customised

$2000
$1500
31000
$5.00

3000,
10 Nov 2022

I

J
G

I
18 Aug 2023 26 May 2024 +Mar 2025 10Dec2025
I Per website product customised (7 Historical ecits
@ Setup ried 0
you're dimpr geting, Leammere
Seeup tavents
€7 Monitor performance on the go with Ads Manager app. %
ofsp o ¥
desk Scan the QR cole tonstallthe app.
& Demographics @ Plattorm
Age and gender distribution A v || Resues .

B 824

CAMPAIGN VIEW B

$17.9K

$1.69 per result in view B

Spend displayed in view B
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MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Cost per Result & Optimization

Campaign delivery, cost efficiency, and result tracking.

Performance overview

ey = || ActityhistoryAll v || T Customise
‘Website customise products @ Per website product customised Amount spent @
10,590 $1.69 $17,919.18
Per website product customised CAM PAI G N R E S U LTS
$2000
$15.00
$10.00

$5.00

M 10,590 website product

10 Nov 2022 18 Aug 2023 26 May 2024 . aMar 203 10 Dec 2025 customisations reported in this

W Per L I

selected view, with $1.69 reported
e RN R — cost per result and $17,919.18 in

Setup 1 events

— . spend.

With real ur ads, respond to ions and keep track of sp youre away frem your

desk. Scan the OR cadeto

& Demographics @ Platform

Metrics reflect individual campaign

Age and gender distribution Al

2l reporting periods; no combined
i ROAS is presented.
— I- II I. HE .
|'” ‘ WS |

EXECUTION FOCUS

Result tracking, optimisation decisions and spend visibility within Meta Ads Manager.

META ADS 15



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Campaign Last 30 days | Feb12-Mar13,2026 ~ < > |
[E} Therapy services - 20mile radius 1

Compared: Jan 13 - Feb 11, 2026

Performance summary

« Cost/conv. ~ Conversions ~ Impressions - Cost

$4707  35.00 4.73K $1.65K o=

+ 112K + §787

/

$0.0 0.00
Mar 15, 2026

0
Feb 12,2026

THERAPY SERVICES / 30-DAY VIEW

35 conversions

$47.07 cost per conversion

Results reflect separate campaign scopes and reporting periods.

GOOGLE ADS

Google Ads | Service business lead generation

View (2 filters)
() All campaigns Custom | Jan1-Mar13,2026 < >

~ Cost/conv. ~ Avg.CPC

$60.04 $4.98 _ e A

Jan 1, 2026 Mar 13,2026

ALL CAMPAIGNS / JAN-MAR 2026

91 conversions

$60.04 cost per conversion

16



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Search Ads | Performance snapshots

Overview

Recommendations

Insights and reports

Campaigns

Campaigns

Ad groups

Ads

Experiments

= 4 Google Ads

@

All campaig
all 4 campai

[  Airpoint - Furnace -

issauga

[ Airpoint - Furnace
Toronto

[ Airpoint - Search Ads
Air Conditioning Repair
Brand
Dynamic
HVAC Contractor

HVAC Installation

BN Remarketing Display
Campaign

GOOGLE ADS

Campaign

OVerview [y bcM - Megan Hallett - Search Ads
Performance summary

Clicks v

~ 1.64K

Cost/ conv. v Cost v

£22.62 £1.49K

Conversions v

66.00

/f SOVARVAN

Mar 1, 2025

=N AR

/A View auto-apply activity - one recommendation was automatically applied from 01/05/2023 to 07/05/2023

@ Enabled Status: [ Limited by budget ~ Type: Search Budget: CA$30.00/day Optimisation score: 97.2% v More details

Overview Overview

Recommendations

Insights

» Ad groups
Conversions v

Clicks v

Cost/ conv. v
» Ads and assets

836 101.00

$36.30

» Landing pages

» Keywords

Audiences

» Content

Settings.

Change history

2nd quarter 2020

— Show less

@ i campaigns PYwTE——
SRS Overview Overview
Recommendations
Insights 0
» Ad groups

Clicks v

» Ads and assets

> Landing pages 722

» Keywords
Audiences

» Content

Settings

v More details

Cost/ conv. v

$22.63

Change history

2nd quarter 2

— Showless

View (2 filters)
(@ All campaigns

Campaign
+

Create
Recommendations Oz

@ Overview

Type: Search

5 Insights and reports A
impaigns
Q Insights
Goals

Auction insights

Tools Clicks Conversions
Search terms 41 9 1 3 6 O 0
5 .
Billing When and where ads
showed
Admin Landing pages
Stores

Report editor

3 Maid Easy - Search Ads v

Ad groups (13)
Select an ad group

£83 Campaign setting

Phone call leads

44.00

4 Conversions

Jun 1,2025

17



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Search Ads | Results by campaign

Conversion results and costs in each account's currency.

66 conversions 70 conversions

Megan Hallett: 1.64K clicks; £22.62 / conversion Junk Pirates: 722 clicks; $22.63 / conversion

101 conversions 136 conversions

HVAC: 836 clicks; $36.30 / conversion Maid Easy: 419 clicks; $30.89 / conversion; 44 phone-call leads

GOOGLE ADS 18



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Home services & landscaping

Service-first messaging, highly visible calls to action and before/after-style content framing for lawn care and landscape businesses.

-~
h Ee T .

T i

DAVID: THE 'Y} pree: 33 ~ 2 EXPERT
TREE CARE » iy s | LAWN CARE

urgarden

) stunning :

round with - TRIMMING & EDGING

‘egular x5 E FINISHING TOUCHES YOUR LAWN NEEDS!

lenance Sl

vices. SEEKING QUOTES FOR

LANDSCAPING
SERVICES

Our professional landscaping
services ensure your green
spaces and hardscapes

are well-maintained and
attractive year-round.

RTI 15 N7£

R
ServicesH

© HanrissrothertLc.com ® (509) 665 - 1943

CONTENT TYPE / SOCIAL MEDIA DESIGN GALLERY

SOCIAL CREATIVE



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Digital marketing education

Typographic social content built around marketing education, faceless-content ideas and visual consistency across a post series.

Faceless
MARKETING

RN —>

20 F'aceless
Post [deas

for a digital
business account

CONTENT TYPE / SOCIAL MEDIA DESIGN GALLERY

SOCIAL CREATIVE

Marketing

WITHOUT PAYING THOUSANDS

Hére's How
to Gfow on
Social Media

20 T'aceless
Post Ideas

for a digital
business account

Ow to
OPTIMIZE
YOURINSTAGRAM

YOUR GUIDETOA COMPLETE IG AUDIT

20



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Beauty & haircare

A product-led content grid mixing lifestyle photography, product packaging and educational scalp-care information.

Revitalize Y our Locks: The Runway !
Looks Soho Rejuvenating Iair Mask l

THE
' RUNNVAY
RUNNAVAY LOOKS®

OKS® —
LOOKS HIGH FASHION STYLE

NEWYORK  somHo Mask VP

Benefits Of Scalp - .
Massage Signs of an
unhcalthy scalp
Stress Relief Improves Blood

Circulation 3 N | Greasy or extremely oily scalp.

Excessive dandruff & flaking.

Alleviate

Headaches 3 B Uncontrolled hair loss.

o \
Dandruff & X
Dryness ltehy or burning scalp.
/ J o f i Redness & pain on scalp.
Promote Hair Sound Sleep { T n - N

Growth THE
RUNNAAY
LOOKS®
THE

RUNNANAY

LOOKS ®

CONTENT TYPE / SOCIAL MEDIA DESIGN GALLERY

SOCIAL CREATIVE



MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Healthcare & clinics

Doctor introductions, specialist announcements and service explainers designed for clinic-brand communication

April 13th to 20th

DR. THOMAS
CROMPTON, MD
MBBS, BSc, Pg.Dip, FRCS

Orthopaedic Paediatric Consultant
Orthopaedic Surgeon

NOVO

LEARN MORE
:E Maie Info Call Us:
3457466082

WVisit Us for Details:
www.novoclinic.ky

March 17th to 24th

SPINE
HEALTH

Adult Spine &
Pediatric Spine Medicine

Dr. Wai Yoon, MD

BSc (Hons), MBBS, MRCS,
FRCS (Tr&Orth)

Consultant Orthopaedic
Spinal Surgeon

() 345-7486082
(@) novoclinicky

CONTENT TYPE / SOCIAL MEDIA DESIGN GALLERY

SOCIAL CREATIVE

Dr. Melissa Mascaro, MD

Board Certified Family &

Sports Medicine Specialist

Maore Info Gall Us: Wisit Us for Details:
345-7466082 www.novoclinic.ky

EADY TO REIGNITE
YOUR PASSION

YOUR VITALITY?

Book your hormone transformation
consultation teday and experience
the endless benefits of Licensed
hormone replacement therapy.

CONTACT NOW:

345-7466082

novoclinic.ky

Dr Barry Richter, MD

P Board Certified Obstetrician &
Gynecologist

P Board Certified Urogynecologist

Wrist Arthroscopy

Arthroscopy is a type of surgery that is minimally invasive
allows to observe inside of the joints, provides various ty,
procedures when necessary.

Mora info Call Us: visit Usfor Detalls:
345-7466082 www.novoclinic.ky
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MUHAMMAD MOUMMER NAWAZ / SELECTED WORK

Real estate marketing

Branded posts balancing property imagery, buyer education, agent presence and conversion-oriented calls to action.

It's a Good Time
(o Buy House
in Atlanta

Lanre Ojemuyiwa

ress B .Sm + wournyou
[ CAN KEEP YOU H RATHER HAVE 5
UP TO DATE ON il s g i |
NEW LISTINGS.

AHUGE
CLOSET

DOES THIS

Atlanta is home to You?
numerous Fortune 500 Haye,you bien Srikging (o dedke

o b about b ing?
companies and has a [
booming tech sector,
creating a consistent
demand for housing.

1 will notify you when a new
isting matches your criterial . =

t
®” | i
A Great Realtor

THE KEYS TO MAKRING D That Helps You Find
The Right One

AHOUSE ot
/\ HOD/iE B— Laughter

@~ Strong Wifi Signal

[ CAN
HELP YOU...

LET'S CHAT

One question | have

ABOUT INVESTING
IN RE ATE IS...

*Yourdon'tHave'fo see
the whole staircase,
just take the first step.”

— Martin Luther King, Jr.

) ezt @

CONTENT TYPE / SOCIAL MEDIA DESIGN GALLERY

SOCIAL CREATIVE

lanrethecloser.com
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PERFORMANCE MARKETING / CREATIVE / AUTOMATION

Built to make
performance visible.

Selected work in media buying, conversion analysis, reporting dashboards,
Al automation, and social media design.

Muhammad Moummer Nawaz

linkedin.com/in/muhammad-moummer-nawaz



